
 

British Agility (BA) Social Media Clause. 

•British Agility recognises that the internet provides unique opportunities to participate in 

interactive discussions and to share information using a wide variety of social media. 

However, competitors’ use of social media can pose risks to BA’s reputation and its judges, 

sponsors, venues, affiliates and volunteers. 

When entering any event run by British Agility, competitors must not: 

•Make any statements that could directly or indirectly damage BA’s name / reputation. 

•Make any statements that could directly or indirectly damage a judge, sponsors or 

volunteer’s name / reputation. 

•Use the British Agility logos, brand names, slogans or other trademarks in a negative way. 

•Directly criticize British Agility or its ethics publicity. 

•British Agility reserves the right to monitor, intercept and review social media postings and 

activities to ensure that its Rules are being complied with, and for its legitimate business 

purposes. 

•Failure to comply with this social media clause may see the competitor removed from the 

event, prize money withdrawn, and have future entries to British Agility events refused. 

 


